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Master of Science (M.S.) in Human Ecology -Fashion Merchandising Track

Human Ecology Core
FCSC 508 Applied Research Methods						3 credits
FCSC 500 Theories and Contemporary Issues in Family and Consumer Sciences	3 credits 
FCSC 509 Program Leadership & Grantsmanship in Human Ecology		3 credits

Fashion Merchandising Track
FMCT 500 Global Retail and Merchandising					3 credits
FMCT 510 Brand Management							3 credits
FMCT 520 Customer Relationship Management					3 credits 
FMCT 530 Sustainability in Retail and Merchandising				3 credits 
FMCT 540 Retail and Merchandising Analytics & Technologies			3 credits 
FMCT 550 Capstone in Retail and Merchandising					3 credits
FMCT 600 Non-thesis Project/Thesis Research/Examination Thesis		3 credits

	Semester 1 (Fall)

	8 Week Term 1

	Course
	Course Title/Area
	Credits

	FCSC 500
	Theories and Contemporary Issues in Family and Consumer Sciences
	3

	FMCT 500
	Global Retail and Merchandising
	3

	
	Total:
	6

	Semester 1 (Fall)

	8 Week Term 2

	FCSC 508
	Applied Research Methods
	3

	FMCT 510
	Brand Management
	3

	
	Total:
	6

	 Semester 2 (Spring)

	8 Week Term 1

	FCSC 509
	Program Leadership & Grantsmanship in Human Ecology	
	3

	FMCT 520
	Customer Relationship Management
	3

	
	Total:
	6

	  Semester 2 (Spring)

	8 Week Term 2

	FMCT 530
	Sustainability in Retail and Merchandising
	3

	FMCT 540
	Retail and Merchandising Analytics & Technologies
	3

	
	Total:
	6

	 Semester 3 (Summer)

	8 Week Term 2

	FMCT 550
	Capstone in Retail and Merchandising		
	3

	FMCT 600
	Non-thesis Project/Thesis Research/Examination Thesis
	3

	
	Total:
	6
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